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#M croup

Global Fashion and Design Company that

incorporates 8 Bl‘ands.

Our 9th Brand AFOUND will be added to the
list soon.
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STRATEGY
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OUR VISION:

Lead the change towards circular and

renewable fashion while being a fair and
equal company.




OUI' ~VISION

Our vision is to lead the change

Sustainability Strategy e

We want to use our size and scale to

lead the change towards circular @
and renewable fashion while being a
fair and equal company. 100% LEADING THE CHANGE

100% CIRCULAR & RENEWABLE 100% FAIR & EQUAL

CHANGE-MAKING PROGRAMME

Our Change-Making Programme is at the heart of all of our sustainability work. It
includes goals, roadmaps, standards and methods that help us work towards our vision,
enable changemakers and ensure that sustainability is integrated in everything we do.

ENGAGING CHANGEMAKERS

FQ (&

ALL COLLEAGUES ALL PARTNERS

Q

100% CIRCULAR
& RENEWABLE

ALL CUSTOMERS
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We are the biggest buyer of
Better Cotton,*
and the second biggest user
of organic cotton and
recycled cotton.**

We've set a new chemical
vision and roadmap to lead
the change towards safe
products and a toxie free
fashion future.

In 2017, we reduced
emissions from our own
operations by a further 21%
compared to 2016.

Our cleaner

production programmes
have reduced water
consumption by 2.3 m?
during 2017.

We've collected 17,771 tonnes of textiles through our
garment collecting initiative for reuse and recycling.
That’s 12% more than last year, and the equival_ent

of 89 million t-shirts. -

TOTAL SHARE

OF RECYCLED OR

OTHER SUSTAINABLY
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GOAL 2030
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OUR CIRCULAR & RENEWABLE AMBITION
CONTRIBUTES TO SDG 6, SDG 7, SDG 12 & SDG 13.
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Our Portfolio

Polyester
Polyamide

"'/Synthetic

20l

BCI
Organic
" Recycle

Cotton

60%

Cellulosics Modal

Others

D

10%

Organic Share

100% Organic Cotton

Viscose
Tencel
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Our Roadmap

100% Conscious Cotton by 2020
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(Challenges with Organic Cotton and Our Actions

Improving .
&' $ Fl 5 Fair
armer : :
. Price Paid
Business case

Security of Supply Fragmentation

Integrity Farmer
Business Case

Purchase
Guarantee

Brand Reputation

Secure Fair
Offtake Price Paid
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Our Future Plan

100% Organic Cotton Uptake from
farms by 2025
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Our Expectations From Supply Chain

Farmer

Incentivization
[ e

Farm Level
Traceability

Stakeholder
Alignment

Transparency

OUR VISION:
Capacity Building

Lead the change towards circular and
renewable fashion while being a fair and

Organic Practices
equal company.
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